Tips & Tricks to optimize your
website

KiNTO



Content must satisfy user intent

* Google and tools help identify relevant user questions

* enter a thematically appropriate search query in Google

Google often shows some real user questions on search
result page 2

answerthepublic.com is another tool to discover what GO gle

people are asking about a specific topic = choose specific
topic, country and language

-(.

Q. business car sharing

you find questions, prepositions, comparisons, alphabetic
search queries and related search queries

> Is the content you’re currently
providing relevant for the potential
customer?
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Check the competition

KiNTO

click through the first 3-5 search results, they are the best pages rated by Google
analyse the page content, the page structure and the individual content elements

What content do they offer to users? How do they formulate headlines? What can the user
do on the page?

use the best search results to see what your page needs

get inspired, create similar content with better added value for users

Google

(=

Q. business car sharing



Image Alt-Tags

* Providing alt-tags helps Google to identify the content of the specific image

* Describe in a few words what the user can see in the picture

2 to 6 words
works best

KiNTO
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Meta descriptions

* Providing meta descriptions helps Google to know what to expect of the content of the
website

* Describe in a few words what the page is about (select page and go to “properties”

* However the meta description shouldn’t be too long - 130-155 characters max. - This
ensures your entire description will appear on both desktop and mobile

Too long ®

’O-

@ Create S Edit () @ Properties (p) f Lock L. Copy (#+c) "I" Move (m) 3 Quick Publish

1 v Portugal v
= Campaigns Global Englis
Home

= campaigns ’D global > ' en

= Community Sites EU KINTC Meta description (SEO)

] sites > D eu > pt

H4 uma solugdo KINTO para cada pessoa. Uma experiéncia perfeita entre modos de

= Screens N ’D Spain S transporte, desde a partilha de veiculos em Portugal até a possibilidade de subscrigoes

= screens spain flexiveis, para garantir a satisfagdo de todas as suas necessidades numa solugdo Unica.

= o \ Portugal \

Meta keywords (SEQO) - separated with commas



Optimize your headlines

each page should have at least one unique h1 heading

- main heading

at best, use only one h1 and additional h2 headings per page Good example!
make sure to include relevant keywords in headlines

“every person should be able to move freely” or “move it like
magic” is a bad idea, because it’s to generic und interchangeable

if the user only reads the headlines,

he must be able to understand exactly

what the specific page is about

Pasate a la nueva generacion de
movilidad con KINTO One

Nuestras formas de moverse estan evolucionando, y también las de la sociedad. Con el
renting de coches de KINTO One, dispondra de una amplia gama de soluciones
inteligentes para simplificar la movilidad de tu negocio.

UNA OFERTA PENSADA A TU MEDIDA

KiNTO



Only for English speaking countries:

KiNTO

Ireland, UK etc. struggle with the uniqueness of their content due to the
same page language

Helping Google by mentioning the specific language:
“KINTO One - the business leasing solution in Ireland”

“KINTO One is an Operating Lease product available to Sole Traders,
Partnerships, SMEs and Limited Companies in Ireland”



Create subpages when possible

* When a topic has enough content to be displayed on a dedicated
subpage, create one

* For example: sub-topics of KINTO One can be displayed on sub-

pages = helps Google to understand the content and the
relations

KiNTO



Checklist for better content

appropriate text length with at least 300 words (better 600-800)
Page title speaking with keywords (40-50 characters)

Main heading H1 with focus keyword (KINTO)
Subheadings H2 with (semantic) keywords
Introduction with (semantic) keywords (30-50 words)
images with correct file name and alt tag
Check spelling and readability of the text

internal links to other related articles and pages

Meta-Description with 130 to 155 characters
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