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ARE YOU READY FOR SCARY 
INSIGHTS?





Room ... Website
Mom ... Search Engine

Label things
Secure accessibility
Tell Mom where things are
Organize by relevancy 
Put things where they are expected ... SEO



Some facts why you want esp. 
Google to rank you well



❑1.83 Billion websites 2022*
❑4.8 Billion internet users

❑40 % of customers leave if loading needs >3 secs
❑80 % of those will not come back

*https://de.vpnmentor.com/blog/internet-trends-statistiken-
fakten-aus-den-usa-und-weltweit/#section-1

https://de.statista.com/themen/111/suchmaschinen/#topicHe
ader__wrapper

❑85.42 % of all searchersare using Google
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A. Intro SEO

B. Importance

C. Organic Search

01

A. Established WOWs

B. It is your turn

A. Content Optimi-
zation

B. Traffic Evaluation



Why?

❑allow users to easily find KINTO
❑ reaching best ranking positions in 

Google 



•• PROTECTED 関係者外秘

What do we want to gain? 

VISIBILITY



Search Engine Optimization

❑process of improving 
❑the quality and quantity of website traffic 
❑to a website or a web page
❑from search engines.
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Why is SEO so important?
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Content Popularity

Technical barriers
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Why is SEO so important?

• Google cares about three main areas:

Content Popularity

Technical barriers
(TME & KINTO EUROPE)

(Local teams) (Local teams)
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Organic search

• The variety of results
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Organic search

• The variety of results



How do TME & KINTO EU take 
care of organic traffic?
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The SEO Team

NMSCs & 
their

agencies

MakoLab

TME

GFI

Hepp 
Research

GmbH

Since
2015
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Ongoing process

Maintenance of the ADOBE DXP platform:

• Developing features needed for SEO

• Identification of SEO related bugs

• Identification of opportunities for traffic growth

• SEO status monitoring

• SEO news monitoring

Cooperation with local teams:

• Supporting local teams and their agencies

Data & reports creation:

• Weekly (in-team) and monthly (for NMSCs)
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Providing SEO insights

Report Type Week 1 Week 2 Week 3 Week 4

TRAFFIC

TECHNICAL 
OVERVIEW

STRUCTURED 
+ INDEXATION

WEEKLY STATUS

MONTHLY REPORT 
NMSCs

VISUAL VERIF.

+ adhoc reports on TME or NMSC’s level : monthly rates, prices snippets, 404s errors etc.



How can you take care of 
organic traffic?
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Monthly notes

Keep an eye on the SEO changes and news.

We’re summarizing all the changes which were done 
and the upcoming in a mailing once a month.

All the previous SEO notes are available in the Wiki: 
https://dxpwiki.toyota.eu/dxpdocumentation/seo/monthlyse
oreports ->

https://dxpwiki.toyota.eu/dxpdocumentation/seo/monthlyseoreports
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Monthly notes

• Check your status once a month

What is it used for by Google?
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SEO Status monitoring

• Where can this be edited?

Learn more in the Wiki! 
https://dxpwiki.toyota.eu/dxpdocumentation/seo/pagetitlesa
ndmetadescription
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SEO Status monitoring

• Use alternative names (alt=”text”) for the images!

• It’s a good place to include popular keywords in 
additional to visible body content. It may increase 
traffic from Google’s Images Search results.

• Learn more in the Wiki!
https://dxpwiki.toyota.eu/dxpdocumentation/seo/
altattribute

https://dxpwiki.toyota.eu/dxpdocumentation/seo/altattribute
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SEO Status monitoring

• Need more insights?

• Focused domains reports are in the each monthly SEO notes 
package.

• Full explanation of the reports: 

• https://d29rpvwupe8mhl.cloudfront.net/SEO/SEO%20Metri
cs%20Definition-v5-2021-03-26.pdf

https://d29rpvwupe8mhl.cloudfront.net/SEO/SEO%20Metrics%20Definition-v5-2021-03-26.pdf


Content optimization
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SEO unlocks potential

Starting content hub at www.kinto-
mobility.eu/de/de
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Starting content hub at www.kinto-
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Goal: Page 1 (Pos. 1-10)

Up to3 months

New content needs
time to take effect
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SEO unlocks potential

Up to3 months

New content needs
time to take effect

Goal: Page 1 (Pos. 1-10)

Starting content hub at www.kinto-
mobility.eu/de/de
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Search visibility is based 
on relevance

Google 

search

User

Content

R
ELEV

A
N

C
E

What is discussed on the web?

Analytics of:

− Topics

− Brands

− Trends

What is search for by google?

Analytics of:

− Search volume

− Search intent

− saisonality

Relevance, holism and user-centeredness 

emerge from this deep understanding
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Content Hub – ex. „Company car“

Google 

search

User

Content

R
ELEV

A
N

C
E

Topics, discussed by users in 

forums, blogs, communities

• Taxes

• 1 percent rule

• Insurance

• Employees

• Funding

• Logbook

• Private use

Search phrases, search by users at 

google

• Company car and taxes

• Company carbenefitin kind

• Company caradvice

• Whichcompanycar

• Company cartaxrates

• Company cartaxrules

• Company cartaxexplained

Core topic:

Taxes

AI based analytics SEO tool based analytics
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Content Hub –
ex. „Company car“

− You got the most relevant topics, users discussed about in 
web

− You got the most relevant search phrases with concrete
needs at google with high search volume (31.000 in UK)

➢ You are able to build a micro ecosystem at „taxes“ within
content hub

➢ You make your page a most relevant page for the topic
„taxes“ contextual to „company car“

➢ Google understands that and will present your page most
popular at search engine result page
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Content Hub – ex. „Company car“

1. First you have to priorize the relevant topics

− Popularity of network and author

− Search volume of associated search terms

− Match with company strategy – what are you willing to
discuss

2. Then you have to look at saisonality and possible upcoming
trends and political decisions

3. Last you have to brief your authors using the right
keywords and the right user questions within the content
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Content Hub – ex. „Company car“
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Kinto-mobility.eu/

Migration of content from
Kinto.mobility.de to kinto-mobility.eu/de/de



Traffic evaluation



•• PROTECTED 関係者外秘

Google Analytics

• Check the amount of users landing on your website from 
various traffic channels. Evaluate their engagement!
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Google Search Console

• Evaluate the presentation of your Website in Google’s search
results. You can find ways to improve!
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Google Search Console
• Evaluate the presentation of your website in Google’s search results. You can

find ways to improve!



Next steps
Localizethe providedcontentfrom the contenthub

Makesureyouusethe keywordswhichwereshared
with you!



Questions?



Thank you
Need assistance?

Contact Digital Team: 

nadine.puscher@kinto-mobility.eu

clement.pineau@kinto-mobility.eu

florian.kress@kinto-mobility.eu


