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ARE YOU READY FOR SCARY
INSIGHTS?






Room ... Website
Mom ... Search Engine

Label things
Secure accessibility
Tell Mom where things are

Organize by relevancy
Put things where they are expected see S EO




Some facts why you want esp.
Google to rank you well



J 1.83Billion websites 2022*
J 4.8Billion internet users

1 85.42 % ofall searchers are using Google

1 40% of customers leave if loading needs >3 secs
1 80% of those will not come back
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A. Intro SEO
B. Importance

C. Organic Search

A. Established WOWs

B. Itis your turn

A. Content Optimi-
zation

B. Traffic Evaluation



Why?

] allow users to easily find KINTO
. reaching best ranking positions in
Google
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What do we want to gain?

A, Intro SEC
B. impaortance

C. Crganic Search
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J process of improving

Jthe quality and quantity of website traffic
Jto a website or a web page

. from search engines.
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Why is SEO so important?

Search Engine Market Share Europe
Mar 2021 - Mar 2022

YAMDEX I 1.09%

100%
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Why is SEO so important?

* Google cares about three main areas:

Content Qg Popularity

Technical barriers

KiNTO
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Why is SEO so important?

* Google cares about three main areas:

Content Qg Popularity

(Local teams) (Local teams)

Technical barriers

(TME & KINTO EUROPE)
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Why is SEO so important? 01

A Intro SEC

B. importance
* Quality of the traffic S@ C Organic Seach

TOYOTA —

l Qrganic Search

28,349,882 Users (26.1%)

1. Organic Search 28,349,882 (26.10%) 22 04% 5.44 00-:03:37 "1-

Acquisition Behavior

Default Channel Grouping Pages / Ava. Session Durati
ges vg. Session Duration

U 4 .
sers Bounce Rate Session

94,193,125 21.61% 3.89 00:02:51

% of Total: 100.00% Avg for View: Avg for View: Avg for View:
(94,193,125) 21.61% (0.00%) 3.89 (0.00%) 00:02:51 (0.00%)

2. Paid Search 25,644 458 (23.61%) 21.53% 5.08 00:02:49
3. Direct 19,806,180 (18.24%) 12.35% 2.07 00:03:15
4. (Other) 18,663,373 (17.18%) 23.71% 3.75 00:01:31
5. Referral 6,391,048 (5.28%) 33.16% 4.23 00:03:00
6. Display 6,226,648 (5.73%) 56.06% 2.18 00:01:07
7. Social 2,551,363 (2.35%) 35.47% 3.11 00:01:23
8. Email 968,037 (0.89%) 26.65% 4.29 00:02:45
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Why is SEO so important?

e Quality of the traffic
Acquisition Behavior
pefault Channel Grotping " Bounce Rate ;:sg;:l Avg. Session
Users Duration
25,091,874 30.31% 4.01 | 00:02:21
% of Total: 100.00%  Avg for View: Avg for Avg for View:
(25,091,874) 30.31% View: 00:02:21
(0.00%) 4.01 (0.00%)
(0.00%)
1. Paid Search 6,159,658 (22.22%) 27.36% 4.81 00:02:42
2. (Other) 5,964,661 (21.52%) 290.11% 2.82 00:01:13
3. Organic Search 5,939,894 (21.43%) 23.42% 5.28 00:03:28
4. Direct 5,207,118 (18.79%) 39.82% 3.56 00:02:15
5. Referral 2,303,087 (8.31%) 29.62% 3.00 00:02:06
6. Display 1,402,029 (5.06%) 53.61% 2.54 00:01:14
7. Social 629,422 (2.27%) 27.72% 3.64 00:01:24
8. Email 109,468 (0.39%) 30.36% 4.51 00:03:02
9. Other Advertising 443 (0.00%) 64.03% 1.7 00:01:19

KiNTO

Orexus

Crganic Search

5,930,894 Users (21.4%)

01

A, Intro SEC
B. importance

C. Organic Search
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Why is SEO so important? 01

A Intro SEC

B. importance

* Quality of the traffic C. Organic Search
KiNTO

Acquisition Behavior
Default Channel Grouping . i .
Pages /[ Session Avg. Session Duration
Users < Bounce Rate
9,901 54.27% 1.81 00:01:33
% of Total: 1 IIIIII.EIEI_‘.*& Avg Tor View: _54.2?‘5:'3 Avg for View: 1.81 Awg Tor View: D_D:C’I :33 Organic Search

(9,901) (0.00%) (0.00%) (0.00%) 5,017 Users (48.9%)

-
1. Organic Search 5,017 (48.88%) 55.08% 1.76 00:01:40
2. Direct 3,061 (29.83%) 49.39% 1.92 00:01:34

3. Referral 1,270 (12.37%) 61.48% 1.81 00:01:25 T

4. Social 910 (8.87%) bh.22% 1.66 00:00:57
5. Display 5 (0.05%) 85.71% 1.57 00:00:27
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Organic search

A Intro SEC

B. impaortance

* The variety of results

aygo L}
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Organic search

* The variety of results

aygn L =

Walgrve: 4, 400me | CPC: 314E | Compsiion: 0.25 7
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AYGEO | Overview & Features | Tayola UK
RTpsTiran e wola. oo sk ey-carstaon -
drddrded Rabng: 4.7 - 30
Sland aul with AT S naw & with AV s-praes Inisresind ¥ Find tha madals
auerview, galery and features on e Toyola website

Buodd A5G0 Frisa & Ofeim Maw Toyos AYG0O BYG0 e | Dadas
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MWew & uzed Toyata Aygo cars far sale | Auta Trader

bt ks Arancew Aulolader cook » Cars s ool »

Find Tayofa Aygo ussd cars for sada on Suln Trader, taday. Weiih tha largest ranga of second kand
Toyala cars scress the U find the gt car for wou.

2018 Toyola Aygo Review | Top Gear
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dedr e 4% Raling, 6110 - Review by Tup Gus
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Toyota Aygo

Cily e

4.0
wapala US

RiFP: Fenm €7, TRA
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aygo
All 1AGE
Toyota Aygo
City car

A Intro SEC

B. impaortance

pE= 1]

A

0

Tops Lt

Fusl sconmmy: 85 mpg combined (55 city, 70 fighaey)

Fuel tank capscity: 350

Limeansbons: 3455 mm Lx 1515 mm W ox 1 &0 mm B

Bl wasiight: 240 bz
Configurations
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Ceal Aulncar

AYGO | Overview & Features | Toyola UK
hittps:/fwww.toyota.co.uk » new-cars » ay...

Stand out with AYGO's new design and customise wilh
AY GO x-press. Interested? Find the model's averview,
gallery and features on the Toyota website.

Rating Price

4.7 (3594) £9,295.00

Build AYGO Mew Toyota AYGO Prices & Offers
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Organic search

A Intro SEC

o
Jo)

small cars
B. importance
Volume: 12,100/mo | CC: 56.30 | Compestion: 0.51

e The Variety of results AN Wnages  Shopping  Videos  News  More Settings  Taols C. Organic Search

About 11,50

Videos

Mitsubishi Mirage | The Small Car With Big Ideas

— — (B8] waww mitsubishl-cars co uk/ v
g g Find Your Parfect Financs Package Wah Our Financa Calculatar Today Excellant Fusl Cconomy
- - Keyless Entry Low CO2 Emissions. Hill Stant Assist. DAB Radio. Bi-Xenan Headlights. Types
2 -8 Crossovar, SUV, Hybrids, Pick Up Trucks
18] T Outlandar Dissel - from £25 2K - 4WD Cagability - Mora =
(&) v
The Complete Range Book A Test Drive
Top 10 bast small cars - Top 10 best small cars Small Car Buying Guide 3 Browse The Full Range Exglore The Full Mitsubishi Renge
o s Find Your Mitsubizhi Today Baok Your Test Drive Onlina Now!
Carbuyer and superminis - | Consumer Reports
Carbuyer

Best small cars 2018 (and the one to avold) | What Car?

hitps fAwwiv.whatcar cominewsibest-small-cars-2018-and-the-one-to.. /16937 »
Carbuyer Carbuyer Consumer Raports 6 Feb 2018 - More people tuy small cars than any other type of car. but these vehicles still nead to
YouTube - 5 Feb 2015 Youlube - 10 Aug 2017 Youlube - & Jun 2012 sxcel in a numbsr of areas 1o make them worth buying

Seat ibiza Volkswagen Pole - Ford Fiesta - Hyundai 20
Besl reliable small cars | Carbuyer 10 Of The Best Small Cars for Sale at Lookers
hips /wway camuyer oo uk ) Car Reviews 2nd Comparisons « hitps-favvav.iookers co.uk > Web
20 Aug 2018 - Sometimes a seall, refisble new car is all you wanl. Here are the 10 most dependable Small cars ramain incradibly popular with UK drivers. As well 35 the obwvious advantages of a compact
runabouts you can buy body-style and economical engines, marny cars of this

Small cars I Best small Cars 2018 | carwow
hEps /Mdwy.canwow.co. uk/small.cars v
Click here 1o see the [alest saall cars. Our reside

People also ask

W experts have pulled legether the best small cars

currently an sale se you can get a small car that's perfact for What is the besl small car for 20187 .
Which is the best small car? v

Small Cars | Car Categorles | Toyota UK

htips:/wwav.toyota.co.uk » Car Categornes » What is the best small car for 20177 v

Welcoms to the Toyota Small Car hub. Here you'll find evarything you need to know sbout small cars

from deciding which small car i right for you {o selecling What is the CheGPeS[ small car to buy7 v

Best small cars | Auto Express

hitps./www.autcexpeess.co.uk » Best Cars v Best used small cars | Carbuyer
25 Jul 2018 - Small cars coma in all kinds of shapes, f not sizes Here we highight ten of the bast new hitps /Awwiw.carbuyer co.uk » Car Reviews and Comparnisons v
small cars on sale 1 Sep 2018 - Looking for & small, sensible secondhand buy? Wa name 10 of the best small used cars
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How do TME & KINTO EU take
care of organic traffic?
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The SEO Team 02

A Established
WOWs

B. Itis your fum

Hepp
Research

GmbH
NMSCs &
their
agencies
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02

A Established
WOWs

Ongoing process

B. It is your tum

Maintenance of the ADOBE DXP platform:

e Developing features needed for SEO
Identification of SEO related bugs

|dentification of opportunities for traffic growth
SEO status monitoring

e SEO news monitoring

Cooperation with local teams:

e Supporting local teams and their agencies

Data & reports creation:

e Weekly (in-team) and monthly (for NMSCs)

KiNTO



Providing SEO insights
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Report Type Week 1 Week 2 Week 3 Week 4
TRAFFIC MakoLab MakoLab MakoLab MakoLab
TECHNICAL e 'K R ) QP
OVERVIEW L HEPP RESEARCH X HEPP RESEARCH % HEPP RESEARCH % HEPP RESEARCH
STRUCTURED
+ INDEXATION Makolab Makolab Makolab Makolab
VISUAL VERIF. MakoLab
WEEKLY STATUS | Makolab MakoLab MakoLab MakoLab
MONTHLY REPORT
NMSCs MakolLab

+ adhoc reports on TME or NMSC'’s level : monthly rates, prices snippets, 404s errors etc.

KiNTO

02

A Established

WOWs
B. Itis your tum
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How can you take care of
organic traffic?

KiNTO



~ PROTECTED PBE{%& 4} #&

Monthly notes 02 f |

B. It is your turm
ra -

Keep an eye on the SEO changes and news.

We’re summarizing all the changes which were done

and the upcoming in a mailing once a month. MONTHLY SEO REPORTS

Download the latest SEO country reports packages below:

All the previous SEO notes are available in the Wiki:

dxpwiki.toyota.eu/dxpdocumentation/seo/monthlyse
2022

SEQ Report March 2022

SEQ Report [_':-'L”L-q.'ll:'.r 2022

SEOQ Report January 2022

KiNTO
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02

A Established

WOWs

Monthly notes

B. Itis your tum

e Check your status once a month

[
A B C D E F G H | K L M

URL |Error| Title status |Title length |Title score | Duplicate titles | Very similar titles | Brand in title Title Description status Description length I
3 |https://www.kinto-mobility.co.uk/about-us Yes TOO SHORT 30 Yes KINTO About Us | Find out more FINE 143
|0 |https://www.kinto-mobility.co.uk Yes FINE 51 Yes KINTO UK | The seamless and smart mobility solution TOO SHORT 47
2] https://www.kinto-mability.co.uk/search-results Yes TOO SHORT 14 Missing Search results MISSING ATTRIBUTE D|
1 |https://www.kinto-mobility.co.uk/kinto-fleet Yes TOO SHORT 22 Yes KINTO Fleet | KINTO UK FINE 149

K L M N 0 P Q
Title Description status | Description Iength| Description score | Brand in description | Brand terms in description | Description

KINTO About Us | Find out more FINE 143 5.0 Missing Missing We believe in taking the trouble out of travel so that exploring the city is less of a chal
KINTO UK | The seamless and smart mobility solution TOOQO SHORT 47 0.9 Yes Yes Kinto: the seamless and smart mobility solution
Search results MISSING ATTRIBUTE ol 0.0 Missing Missing
KINTO Fleet | KINTO UK FINE 149 4.4 Yes Yes In the evolving world of mobility, KINTO Fleet Solutions provides complete fleet mana

What is it used for by Google?

https://www.toyota.co.uk » Car Categories :

SUV Cars | Toyota SUVs & Crossover Vehicles | Toyota UK €———;... tite

Welcome to the home of Toyota SUV, where you can find everything S}J\/-reiated from the

Ly Meta description

benefits of an SUV to the best SUV deals available, all in one place

KiNTO
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SEQO Status monitoring 02

A, Established
 Where can this be edited? B Itis your fum

More Titles and Description

Page Title (SEQ) (i)
KINTO Join - Samkjeringsplattform for bedrifter

Mavigation Title

KINTO Join

Subtitle

Meta description (SEQ)

Samkjering har aldri vaert enklere. KINTO Join revolusjoner maten dine ansatte
pendler pa. Du trenger kun a laste ned en app.

Learn more in the Wiki!
https://dxpwiki.toyota.eu/dxpdocumentation/seo/pagetitlesa
» ndmetadescription

KINTO
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02

A Established

WOWs

SEQO Status monitoring

B. Itis your tum

* Use alternative names (alt="text”) for the images!

lternate content

>

* It's a good place to include popular keywords in
additional to visible body content. It may increase 2
traffic from Google’s Images Search results.

* Learn more in the Wiki!
https://dxpwiki.toyota.eu/dxpdocumentation/seo/
altattribute

Edit Clear Pick

Drop an asset here

ut €
None v
KINTO Flex

KiNTO
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SEQO Status monitoring

* Need more insights?

* Focused domains reports are in the each monthly SEO notes
package.

Name - Name
details per country — > www.kinto-mobility.be
dumps Ij www.kinto-mobility.be-uri-hierarchy
logs www.kinto-mobility.co.uk
robots_sitemaps I:I www.kinto-mobility.co.uk-uri-hiera...
B summary_dgm www.kinto-mobility.de
summary-Kinto-2022-04-20 = www.kinto-mobility.de-uri-hierarchy
summary-Kinto-2022-04-20.x1sxurl... www.kinto-mobility.dk

* Full explanation of the reports:
* https://d29rpvwupe8mbhl.cloudfront.net/SEQ/SEQ%20Metri

02

A Established

WOWs

B. Itis your fum

SEO Metrics: Definitions and Explanations

cs%20Definition-v5-2021-03-26.pdf

KiNTO

Version 5, 2021-03-26

Auther: Marlin Hepp, beppitheppresearch com
In this document, we cxplan the melrics and indicators of the HEPP RESEARCH SED Chocker T

Note; The SEQ Checker Tool identifies pefential problems or opportunities for improvement of the SEOQ-
relevant characieristics of resources (namely Wab pages / URIs) of a Toyola site. It is well possible that a
cartain deviation from tha best practice rulas underying the tool are by inention in some cases. For
inetance, & very shont but very calchy page tile thet does not utiize the vailable number of charscters in
Googlhe will be well ustified. Thus. please treat the reports as tools that help Identify such potential
improvemants, not as an absolute perfformance judgment.

Table of Contents
= = SO
robats. txt ...
== = SR
LIRLS SUIMIMIANY oo e e
URLs Erars and URLs Detalls ..o,
Walidathon = CVerviBw ...
Walidation — Errors and Validation — Details ...
Titkes and Description — Errors and Titles and Descripbion ... e eeen
Tithe and DasCAPHON SOoMB .ot e et e e e enneen e
L
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https://d29rpvwupe8mhl.cloudfront.net/SEO/SEO%20Metrics%20Definition-v5-2021-03-26.pdf

A Content Optimi
7ation

B. Tralfic Evaluation

Content optimization

KiNTO



SEO unlocks potential
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05.04.2021

A Content Optimi
zation

B. Tralfic Evaluation

Starting content hub at www.kinto-
mobility.eu/de/de
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03

A Content Optimi
zation

SEO unlocks potential

B. Tralfic Evaluation

Rankings - Verlauf - leasingformen

1 Ranking Goal: Page 1 (Pos. 1-10) I

1 kinto-maohility de

21
31
41

Starting content hub at www.kinto-

51

mobility.eu/de/de

671
71

61

91 u

17.05.2021 28.06.2021 02.08.2021 06.09.2021 11.10.2021 15.11.2021 20.12.2021 24.01.2022 28.02.2022 04.04 2022 16.05.2022

New content needs
time to take effect

KiNTO
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SEO unlocks potential 03

A Content Optimi
zation

B. Tralfic Evaluation
Rankings - Verlauf - firmenwagen privatnutzung

Ranking Goal: Page 1 (Pos. 1-10)

9 kinto-mohility de /

29

39

© Starting content hub at www.kinto-

mobility.eu/de/de

59 .

69
79

89

"24.05.2021 05.07.2021 09.08.2021 15.09.2021 16.10.2021 22.11.2021 27122021 31.01.2022 07.03.2022 11.04.2022 23.05.2022

New content needs
time to take effect
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Search visibility is based

on relevance

What is discussed on the web?

Analytics of:
— Topics
— Brands

— Trends

KiNTO

User
Content

0
m
—
<
>
Z
O
m

Relevance, holism and user-centeredness
emerge from this deep understanding

Google
search

A. Content Optimi-
7ation

B. Tralfic Evaluation

What is search for by google?

Analytics of:
— Search volume
— Search intent

— saisonality
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Content Hub — ex. ,,Company car”

ﬂ Al based analytics
[ 4 o

Topics, discussed by users in

forums, blogs, communities

Taxes

1 percent rule
Insurance
Employees
Funding
Logbook

Private use
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Core topic:

Taxes
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A. Content Optimi-
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B. Tralfic Evaluation

SEO tool based analytics
°

Search phrases, search by users at
google

* Company car and taxes

*  Company car benefitinkind
*  Company car advice

*  Which company car

*  Company cartax rates

e Company cartaxrules

*  Company car tax explained
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Content Hub — 03
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— You got the most , users discussed about in 1B I s
Web Calulsie tas an smplpess’ cnmpoty camm - GOVLIE

— You got the most with concrete
needs at google with high search volume (31.000 in UK)

» You are able to build a within e

content hub

» You make your a page for the topic
,taxes” contextual to ,,company car” R sk et SR

5 CARp Ay car o puide
B rttpswenn s hatsarocmad e ewning eampany Cor b guksin iR

» Google understands that and will present your page
at search engine result page 6 DI oot

arnpany car ta 20E2: Beneti-Hr-Kind mbes eggliined
P — e

_"I| MR ehpe W AT 0 e pe-ans- prtare 11 5d 27 rorm sy < pr gl ol resd

E oma Dare Dompany Car Tax Work? | RAC
= Hpom e rae o ks O T T -k - TR S DT T BT
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Content Hub —ex. ,,Company car’

1. First you have to the relevant topics
of network and author

of associated search terms

— Match with — what are you willing to
discuss
2. Thenyou have to look at and possible
and
3. Last you have to your authors using the
and the right within the content

KiNTO
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Content Hub —ex. ,,Company car’

{

car subscription
selection of possible topics

car sharing
selection of possible topics

fleet management
selection of possible topics

leasing
selection of possible topics

what is car subscription?

how does car subscription work?
what does car subscription cost?
when is it worth subscribing to a car?
who offers car subscription?

car subscription in semantic context
subscribe to a car

car flatrate

news

future

car subscription for target groups
novice drivers

young drivers

company

trainees

business

private customers

business customers

car subscription for periods of
one month

three months

without minimum term
during the trial period

car subscription with special parameters

refuelling
age
insurance

car subscription and service

accident
return

KiNTO

what is car sharing?

since when car sharing?
who invented car sharing?
why does car sharing exist?

why is car sharing environmentally friendly?

who uses car sharing?
where is car sharing available?

car sharing

what to consider?
what is needed?

which cars?

who fills up?

who is allowed to drive?
how expensive?

how does it work?
where to park?

car sharing

without credit card

without schufa

without driving licence
without probationary period
without deductible

without basic fee

without one year driving licence

car sharing

for new drivers

for business customers
for companies

for one day

for companies

for commuters

for one month

what is fleet management?
wow does fleet management work?

fleet management
fleet management system

fleet management
provider

app

tasks

car

germany
definition
electromobility
electric vehicles
driving licence check
release

bicycle

forms

gps monitoring
craft

hardware

hybrid

challenges

iot

costs

concept

artificial intelligence
logistics

open source
outsourcing
processes

tyre partner

tyres

tool

what is leasing?

how does leasing work?

what do i need to know about leasing?
what do you need for leasing?

what types of leasing are there?

leasing contract
leasing market
leasing of the future
leasing rate

leasing return

leasing down payment
special leasing payment
leasing company
leasing term

leasing factor

leasing kilometres
leasing insurance

when to lease, when to finance?
when does leasing make sense?

why leasing instead of buying?

why leasing is cheaper for businesses?
why leasing for companies?

leasing

for frequent drivers

what income?

who is allowed to drive?

how to book?

balance

to company/commercial/small business
on other person

for self-employed

B. Tralfic Evaluation

who is looking for a ride?

carpooling

what to look for?
which portal?
how much to pay?
calculate price
receipt

tax

contract
insurance

carpooling
good or bad?
advantages and disadvantage

carpooling

offer

car

with corona
insurance in case of accident
distance allowance
experience

travel costs

find

earn money
international
masks

furniture
commuter
security

transport

test
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Keyword * Ran... Klicks Such... Wettbewerb cPC URL
firmenwagen privainutzung 4 | Neu 85 = 1.200 43% e 140€ www.kinto-mobility. eu/de/de/kinto-one/firmenwagen-ratgeber/firmenwa
gen-privatnutzung
Go g|e firmenwagen privatnuizung X $ Q
private nutzung firmenwagen 4 [ neu 5 60 27% = 170€ www.kinto-mobility.eu/de/de/kinto-one/firmenwagen-ratgeber/firmenwa
gen-privatnutzung
Q Ale @ News []Bider [JVideos (& Shopping § Mehr Suchfilter
kinto leasing jobs +1 Rankings 4 [neu 4. 40 20% = = www kinto-mobility.eu/de/de/Jobs
Ungefahr 84.800 Ergebnisse (0,33 Sekunden)
firmenfahrzeug private nutzung 5 [neuw 4 80 20% = - www.kinto-mobility. eu/de/de/kinto-one/firmenwagen-ratgeber/firmenwa

gen-privatnutzung Geldwerter Vorteil: Die Dienstwagen-Privatnutzung ist steuerpflichtig. Gestattet
Inr Unternehmen seinen Arbeitnehmern, Firmenwagen privat zu nutzen, entsteht
ihnen ein geldwerter Vorieil. Ihre Dienstwagennuizer sind verpflichtet, ihren
geldwerten Vorteil aus der Privatnutzung der Dienstwagen zu versteuern

private nutzung firmenfahrzeug 6 | neu 4 %0 29% = 240€ www.kinto-mobility.eu/de/de/kinto-one/firmenwagen-ratgeber/firmenwa
gen-privatnutzung

firmenfahrzeuge private nutzung 6 3 60 26% = 240€ www.kinto-mobility. eu/de/de/kinto-one/firmenwagen-ratgeber/firmenwa 25052021
gen-privatnutzung

https:/fwwnv leaseplan.com » de-de » firmenwagen-privatn..

kinto 7 [nEw 50 = 1.550 53% 040€ w kinto-mobility.eu/de/de/kinto-one Vier Aspekte der Firmenwagen-F'rivatnutzung 2022 ‘ LeasePlan
privatnutzung 7 [ nEw 4 90 27% - kinto-mobility.eu/de/de/kinto-one/firmenwagen-ratgeber/firmenwa @ Informationen zu hervorgehobenen Snippets + M Feedback geben
gen-privatnutzung
dienstwagen zur privaten nutzung 7 [neu 4. 100 19% = - www.kinto-mobility.eu/de/de/kinto-one/firmenwagen-ratgeber/firmenwa Ahnliche Fragen
gen-privatnutzung
) Was kostet mich ein Firmenwagen mit Privatnutzung? A
firmenwagen leasing ohne schufa 7 3« 70 28% == 330€ www.kinto-mobility.eu/de/de/kinto-one/firmenwagen-ratgeber/leasing-v
oraussetzungen ‘Wann lohnt sich ein Firmenwagen mit Privainutzung? hd
Welche Kosten tragt der Arbeitnehmer bei einem Firmenwagen? hd
Wie viel Prozent privatfahrten? v
.
Feedback geben
0013  Sichibarkeitsindex
https: v kinto-mobility. eu/defde!
0.012
0011 https:/iwwnv test.de » Steuertipps fir Arbeitnehmer (5
Dienstwagen: Wie Sie die private Nutzung am besten versteuern
oot Mutzen Sie lhren Dienstwagen auch privat, miissen Sie dies als sogenannten geldwerten Vorteil
0.003 versteuern. Die meisten Betriebe wahlen dafir die 1-Prozent-
0.008 T
0.007 https:/fwwnv.cio.de » alles-zu-1-regelung-fahrtenbuch-p.. ~

0,006 M igratio N Of CO nte nt fro m 1 % Regelung, Fahrtenbuch, Privatnutzung: Firmenwagen FAQ

07.04.2021 — Pauschalierungsmethode: Die Nutzung eines Firmenwagens fUr private Zwecke

0.005 . . I . k . . | . wird mit einem Pauschalansatz nach der 1 % Regelung nach § 8Abs. 2 ..
Kinto.mobility.de to kinto-mobility.eu/de/de /
0.003 / https:/wwnwv kinto-mobility.eu » firmenwagen-ratgeber =
0.002 £ Firmenwagen privat nutzen: Regeln und Kosten | KINTO One
0.001 / Uberblick zur Privatnutzung von Firmenwagen. Durch die private Nutzung eines

., Fi entsteht ein geld Vorteil_ Arbei sind deshalb

Y, f a r
20.03.2022 27.03.2022 03.04.2022 10.04.2022 17.04.2022 24042022 01.05.2022 08.05.2022 15.05.2022 22052022 29.05.2022 08.06.2022
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Traffic evaluation

KiNTO
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Google Analytics

* Check the amount of users landing on your website from
various traffic channels. Evaluate their engagement!

r 2  Audience
Organic Search Traffic & B saveE b BxpoRT <l sHARE ' EDIT S ANAZEST (@ INSIGHTS

- »+ | Acquisition

Apr 25,2021 - Apr 25, 2022

™ All Users + Add Segment

Ovarview
1/7.07% Users

r All Traffic

¢ Google Ads Explorer

 Sanrch Concole Summary  Site Usage Ecommerce

+ Social Users = | ¥5. Selecta metric Day Wesk Maonth d -l.'

= Campaigns

® Users
All Campaigns 150
Paid Keywords
100
Organic Keywords
Cost Analysis =
A

¥ Behavior
= June 2021 July 2021 August 2021 September 2021 Oclober 2021 Movember 2021 December 2021 January 2022 February 2022  March 2022 April 2022

KiNTO



Google Search Console

* Evaluate the presentation of your Website in Google’s search E. Traffic Evaluation
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03

A Content Optimi
zation

results. You can find ways to improve!

7 N
| K kinto-mobility.be = |

M Owerview

A7 Performance

O URL inspection

* Index
% Coverags
%E Shtemaps

& Removals

= Experience
ﬂ Page experiance
(% Core web vitals

0 MobileUsability

= Enhancements

£ Bresderimibbe

KiNTO

Performance

Saarch type: Web &

[+ Total clicks

314

Clicks

Date: Last 3 months & 4+ HMew

E| Total impressions

5.91K 231

# Expe

Last updated: 10 hours age

Impressions
120

a0

a0
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Google Search Console

* Evaluate the presentation of your website in Google’s search results. You can ~ » Content optini

zation

f| nd WayS tO |m prOVG I B. Tralfic Evalualion

| K kinto-mobility.eu - Performance ¥ EXPORT

v Overview Search type: Web & Date: Last 268 days & Page: +/de/ X 4+ Mew Last updated: 3 hours ago (&)

L~"  Performance

C, URL inspection [+] Total clicks (+] Total impressions | dverage CTR | Average position
¥
47 -~ 4.2/K 1.1% ~33.9
* |ndex @ L2
l_D Coverage @ Chart totals and table results might be partial when filters are applied. n
%g Sitemaps
Clicks Impressions
2 Removals 24 18K
» Experience
16 1.2K
€ Page experience
# Coreweb vitals B 600
(1 Mobile Usability
0 1]
09/05/2022 12/05/2022 1570572022 18/05/2022 21/05/2022 24/05/2022 27/05,/2022 30/05/2022 02/06/ 2022 05/06/2022

* Enhancements

KiNTO



Next steps

Localize the provided content from the content hub

IMake sure you use the keywords which were shared
with you!

KiNTO



Questions?

KiNTO
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Thank you

Need assistance?
Contact Digital Team:

nadine.puscher@kinto-mobility.eu
clement.pineau@kinto-mobility.eu

florian.kress@kinto-mobility.eu



