


PURPOSE OF
THESE GUIDELINES

This document contains
everything youneedto
integrate KINTO into
Toyota’s ecosystem.

We’ll show you how to use KINTO as a proof
point within comms. Whether you’re raising
awareness of the services that KINTO offers
oryou’re using KINTO as a direct call to
action to prompt conversion.

These are not the KINTO brand guidelines.
We are only covering how KINTO should
appearin Toyota communications.

@ Contents and Introduction
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THE AIM OF INTEGRATING KINTO INTO TOYOTA’SUNIVERSE ISTO
ACHIEVE AVIRTUOUS LOOP OF MUTUAL BRAND BENEFITS

KINTO benefits from Toyota’s established
brand attributes, Toyota benefits from
KINTO’s mobility services

KINTO is a proof point to substantiate
the “Future of Mobility” brand pillar

LET'S GO BEYOND

K ? NTO MULTI-PATH: BEV-CENTRIC
Bring KINTO into “Every ‘progressive idea’ counts towards meaningfully enriching people’s lives”
Toyota and Lexus
worlds
@ @ CONTRIBUTING TO LEADING THE WAY TO THE CHAMPIONING THE CREATING AMEMORABLE
=S OURWORLD’S FUTURE FUTURE OF CARS FUTURE OF MOBILITY CUSTOMER EXPERIENCE

@ KiNTO

BOTH BRANDS BENEFIT THROUGH ASSOCIATION

4
Toyota + Mobility KINTO + Toyota’s Trust, Quality & Peace of Mind

qa

@ Strategic Approach 5



WE'RE TAKING LEARNINGS FROM A BRAND THAT
ARE MASTERS AT CO-BRANDING OTHER’S SPACES

DEMOSTORE

Surf now,
pay with (iama.

that hasbecome

ubiquitous

through showing

up seamlessly in BUY NOW, PAY LATER
environments

that they don’t

. W Q)

FIND THE ITEMS YOU SELECT KLARNA PAY IN 30 DAYS
LIKE, ADD THEM PAYMENT METHOD OR 3 INTREST
TO YOUR BASKET AT CHECKOUT FREE PAYMENTS

®
DEMOSTORE
= S,}mP now.
: : Klarna; A pioneer ()

@ Strategic Approach



THIS MEANS WHEN COMMUNICATING KINTO

INTOYOTA’S CHANNELS, THERE ARE PRINCIPLES TO APPLY

1

MAKEIT
SIMPLE

Be direct and
straightforward
about who we are and
what we offer.

®

Strategic Approach

2.
BEACALLTO
ACTION

KINTO shouldbe a
conversion driver.
Direct customers to

lookinto our services.

3.
ADOPTHOST
BRANDING

Fitin with whatever
brand or campaign
design the host brand
is using.




TWO WAYSTO
INTEGRATE KINTO
INTOTOYOTA’S
CHANNELS

@ Strategic Approach

1.
NON MODEL
MARKETING

Promoting KINTO as a
different

way to access awide range of
Toyota vehicles

2.
MODEL
MARKETING

Promoting KINTO as a
different way toaccessa
Toyota model




INNON-MODEL MARKETING COMMS, WE SHOULD PROMOTE KINTO AS A SERVICE
OFFERING ANEW WAY TO ACCESS AWIDE RANGE OF TOYOTA VEHICLES

Audience Role forcomms Key message
Broad car buvers Broadly targeted comms for markets
y that want to promote KINTO at scale
Resonate Anew way to access a Toyota with KINTO
Category Attract category/CAST
audience/CAST segments to KINTO brand
Attract
. Subscribe Lease Rent
In & Near-Market Convert |n—market category with KINTO with KINTO with KINTO
buyers audiences
Convert
Subscribe Lease Rent
Current owners Attractand Convert current owners with KINTO with KINTO with KINTO
Experience
Mass audiences: current Broadly targeted comms for markets Anew way to access a Toyota with KINTO
and future buyers that want to promote KINTO at scale

Reputation

@ Strategic Approach



AND USE CHANNELS BEST SUITED TO THE FUNNEL.
THISTOOLKIT FOCUSES ON LOWER FUNNEL COMMS.

Audience Role for comms Key message Channels
EIQ.E'
Broadly targeted comms for markets D “e ==
Broad carbuyers that want to promote KINTO at scale O® B Eb
L B® E
Resonate A ?ew Way toha}(ciﬁisos a Resonate
oyota wit —
2)00 ]
Category Attract category/CAST e QLB L
audience/CAST segments to KINTO brand Attecy

Attract

Subscribe Lease Rent
In & Near-Market Convertin-market category with with with
buyers audiences KINTO KINTO KINTO
Convert Convert
. @ /‘@
Current owners Attractand Convert current owners Subscribe Lease A i
with with with
KINTO KINTO KINTO Experience
Experience
Mass audiences: current Broadly targeted comms for markets Anew way toaccess s E’é"g % (]
and future buyers that want to promote KINTO at scale a Toyota with KINTO T

Reputation

Reputation

As this toolkit focuses on lower funnel comms,
mocks up for use in digital and dealer channels are included

@ Strategic Approach 10



INMODEL MARKETING COMMS, WE SHOULD INTEGRATE KINTO IN CONVERT AND
EXPERIENCE

THENEW
TOYOTAC-

A HR

Breakthrough style

Attract

Increase consideration by focusing on key model strengths

Premium details Exciting Seamless
e L Dual DNA PHEV inabili f 5
AT electrified driving Sustainability intelligent UX
I:)s‘imgga apr;ns,mof tj)érfs, d . . Best of both hybrid worlds + Recycled/ ecomaterials, biital it 123"
speakers Wide powertrain options + geofencing auto mode + ey igital cockpit with 12.3
hatchbagk driving fast charging screens, sman l:lX scenarios,
SOFTLEADS experience ambient lighting

Convert

Serve messages tailored to audience interest to facilitate conversion

T-Mate +
MyTby Toyota Toyota Smart advanced Accessories Trade-In/PX
Rent with Subscribe with Lease with app Toyota Connect _
KINTO KINTO KINTO Relax specs Best performing, new Trade in any brand of
Remote features Voice agent, wireless X § accessories and car towards your new
HARD LEADS +digital key Android + Apple TSS3 + parking assist + charging for PHEV C-HR
driving assist + OTA

Convert

Serve messages tailored to audience to educate, onboard and upsell

MyT bay Toyota Toyota Portal Accessories Toyota Smart Toyota Relax Dual DNA PHEV
Rentwith ~ Subscribewith  Leasewith PP aco tator-mad Connect bene Bestof both hybrid
. Purchase tailor-made Promote benefits + "
KINTO KINTO KINTO Connect your carand Sign-upfor My Toyota accessory packs and Get the mostout of drive Service Plan worlds ggegtencing
go beyg:::;leryday PHEV accessories your C-HR purchase + bookings charging

Experience

@ Strategic Approach



AND USE CHANNELS BEST SUITED TO THE FUNNEL

Audience Role for comms Key message Channels
epe
. Subscrib L Rent ®s

C In & Near-Market Convertin-market category wﬁhfﬁ,ﬂTg Withe;ff,fm it T(TNTO @ 4
buyers audiences [ |¢

Convert Convert

() a7

Current owners Attract and Convert current owners Subscribe Lease Rent 7 Ve
with KINTO with KINTO with KINTO

Experience

Experience

@ Strategic Approach

Mocks up for use in digital channels are included in this toolkit



INBOTH INSTANCES,
KINTO INTEGRATES
INTOTOYOTA’S

BRAND VI

@ Strategic Approach

PEOPLE

A diverse, modern populatic
around them.

Always avoid stereotypes an
people that feel authentic tc

PLACES

Be they buildings or oper
are aspirational.

Don't settle for the obvic
architecture and nature t

PRODUCT

We portray our physical produ
progressive choice.

We showcase the most future-
highlight the quality of the mat

PALETTES

Built from textures and colours, palettes are a way to connect
and differentiate our campaigns, whilst still being part of one
brand world.

Take inspiration from the model and the environment that it will
inhabit.
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HERO MESSAGING

®

Messaging

Anew way to access aToyota
with KINTO.

Flexible ways to access a
Toyota with KINTO.

Lease, subscribe orrenta

Toyota with KINTO.

Anew way to access a Toyota
for your business with KINTO.

Flexible ways to access a
Toyota for your business with
KINTO.

Lease, subscribe orrenta
Toyota for your business with
KINTO.

A new way to manage your
fleet with KINTO



SERVICE MESSAGING

PRIMARY SERVICE PRIMARY SERVICE

MESSAGING MESSAGING
LEASE (FORMALLY ONE) RENT (FORMALLY SHARE)

Leasing including maintenance
and insurance with KINTO

Lease and get maintenance
andinsurance included with
KINTO

Full service leasing including
maintenance and insurance
with KINTO

@ Messaging

Hourly to daily car rental with
KINTO

Rent with KINTO
Carrental with KINTO
Toyota carrental with KINTO

Rent by the hour, or by the day
with KINTO



DOS ANDDON’TS

Be straightforward and easy to
understand. Don’t say anything that
needs explaining

1hour to 1day Toyota rental
Convenient vehicle lease, rental,
subscription

DO SAY DON'T SAY

@ Leasinginclusive of maintenance, Mobility services
tax, insurance Freedom to move

® Monthly repayment planincluding New ways to move
maintenance Smart mobility solutions

@® SubscriptionfromImonthuptol Mobility made easy
year Share with your community

@® Carsubscriptiononarange of Subscribe to alifestyle
models

[

[

@ Messaging 17
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LOGO
UPDATE




Logo Update

The square KINTO logo will be
replaced with the clean
wordmark in white or black
across allKINTO inToyota’s
Brand World
communications.

The cleanerlogo alternative is
preferred asitlends itself
betterto co-branding with
Toyota.

@ Design Guide

Y

KiNTO

20



Logo Options

The white logo should be the
primary option across all
comms for KINTO in the
Toyota Brand World. This
works best againstimagery
and darker backgrounds.

The black logo can be used as
asecondary option where
light backgrounds are used
and the white logo is not
clearly visible.

The Toyota and KINTO logos

should always appearin the
same colour.

@ Design Guide

KiNTO

Primary Option

KiNTO

Secondary Option

21



Teal Gradient

For Non-Model Marketing
comms only, we recommend
bringing a teal gradient to
image assets to highlight the
KINTO brand and make it more
prominent, aiding in building
brand awareness and memory
structures.

This should always be usedin
conjunction with the KINTO
white logo. It should neverbe
used on any Toyota Model
Marketing commes.

@ Design Guide

22



Teal Gradient - How To

How to createit

Gradient angle is 120°, 5%
location at the startand 70%
at the end. Opacity is 100% at
the start and 0% at the end.

Start

© Gradient

., Tyee: [ (B
. N{{CH ! W
L7

[/

» | =

A 120° v
v
read 1o
1 w
Opacity: 100% ~
Location: 5% v

@ Design Guide

End
© Gradient

., Tyee: [ [0
. N{{CH ! W
L7

[/

» | =

A 120° ~
= 12
i 1o
I kol
© 8
Opacity: 0% v
Location: 70% ~

Location 5% ‘




Logo Positioning

The KINTO and Toyota logos
should always sitin line with
eachother, e.g. if Toyota
ellipse sits bottom left, KINTO

should sit on the bottom right.

This is the default
positioning.

@ Design Guide

@

KiNTO Finance Offers

KiNTO

LEASE,
SPBSCRIEE
OR RENT

When the Toyota logois not
present within the asset, the
KINTO logo must be positioned
inthe bottomright corner as

KiNTO shown here fora Model
Marketing example.

24



Use of imagery

Make sure to only everuse imagery
whichis aligned to the Toyota
Brand World principles across all
KINTO x Toyota commes.

KINTO imagery should never be
usedin Toyota channels.

Please note that thereis no Toyota
Brand World image bank. All
images willneed to be sourced
relevant to your campaign or
comms.

@ Design Guide

Please note these images are stock images, representative of our brand world, but not approved for use in comms.

25



LOGO
SIZING




Logo Sizing

The KINTO logo should always
be the width of twice the
height of the Toyota ellipse.

This ensures the right
proportionality between the
brands on all co-branded
comms.

@ Design Guide

KiNTO

=Hx2

KiNTO

27



ToOovyoTA

GAzoo - KiINTO

Racing

Logo Usage x Co-Branding

As above, the sizing needs to
be relative to the Toyota
ellipse, and when used with
partnerlogos the ellipse and
additional logo should sit
together, and the KINTO logo
should be positioned
separately on an opposite
corner (ideally bottom right)
of the asset.

@ Design Guide
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NON-MODEL
MARKETING
MOCKUPS




A REMINDER OF CHANNELS FORNON-MODEL MARKETING COMMS

Audience Role for comms Key message Channels
EIQ.E'
Broadly targeted comms for markets D “e ==
Broad carbuyers that want to promote KINTO at scale O® B Eb
L B® E
Resonate A ?ew Way toha}(ciﬁisos a Resonate
oyota wit —
2)00 ]
Category Attract category/CAST e QLB L
audience/CAST segments to KINTO brand Attecy

Attract

Subscribe Lease Rent
In & Near-Market Convertin-market category with with with
buyers audiences KINTO KINTO KINTO
Convert Convert
. @ /‘@
Current owners Attractand Convert current owners Subscribe Lease A i
with with with
KINTO KINTO KINTO Experience
Experience
Mass audiences: current Broadly targeted comms for markets Anew way toaccess s E’é"g % (]
and future buyers that want to promote KINTO at scale a Toyota with KINTO T

Reputation

Reputation

As this toolkit focuses on lower funnel comms,
mocks up for use in digital and dealer channels are included

@ Strategic Approach 31



NON-MODEL MARKETING | HERO B2C

DISPLAY BANNER AD
300x250 EXAMPLE

Imageryisillustrative and not for final use. Alternative CTA.

serse AN T
SUBSCRIBE,,,

CIR RENT

@ ' KiNTO

@ Visual Examples




NON-MODEL MARKETING | HERO B2B

DISPLAY BANNER AD
728x90 EXAMPLE

@ ANEW WAY TO MANAGE .
YOUR FLEET WITH KINTO P

LEASE, SUBSCRIBE
@ OR RENT

KiNTO

@ DISCOVER MORE




NON-MODEL MARKETING | LEASE B2B

DISPLAY BANNER AD
300x250 EXAMPLE

When promoting KINTO leasing, make sure you are targeting a business audience.

@ Visual Examples




NON-MODEL MARKETING | SUBSCRIBE

DISPLAY BANNER AD
300x250 EXAMPLE

@ Visual Examples




NON-MODEL MARKETING | RENT

DISPLAY BANNER AD
300x250 EXAMPLE

@ Visual Examples




NON-MODEL MARKETING | POS

POS Leaflet

NEQUAE DOLUPTA VERRO

Xero ilibusdam fugiatur, incias sunt veles modiat
utem que voluptio et, conet ma exererum enijetur
erroreptate nis ute quam, tem hilit aut restibus,
que verepere nis aut omnis doluptatur?

Ibea nullant res ut eum quiantureici re num
entia volut eum fugiti aut officab oriasped ex
esti volest optat faccupta que nis esequaepero
eariatis si omnimporum et apidus mo ilicabo.
lhillautem aut aborehenet eum reperunt
aturecaes velignimus quam dem ditaepu daecto
ipis et ma necere plignatemqui torum ut officide
cuptas et esediti aeperiae.

Nequae dolupta verro qui odit laborenim
eaquident lit molupta quatis re il eseque
cuscipsam, ercimil iquiatur modit, sit, coristi
ssenis moloria provitat offici remoluptio volupta
voleste quodit labo. Nam rem et modignim sed
et velia dolore earibus et eario quatemolori
omnim alitias ium veni ut aut es ratur?

 LEASE,"SUBSCRIBE"
OR RENT A TG’YOTA V "eXZ  ducias ea idel im facipsapello. =
WITHRKRINTOS= < &4 K.

[EzxF[E Henimillandae ad es eatium ullati

@ Visual Examples




NON-MODEL MARKETING | SOCIAL

SOCIAL POST (HERO)
4x5 EXAMPLE

@ Visual Examples

D

@ Toyota Europe

Discover more about KINTO

Qv

toyotaeurope Introducing a new way
subscribe orrenta Toyota
267 comments

tole
Wz




MODEL
MARKETING




A REMINDER OF CHANNELS FOR MODEL MARKETING COMMS

Audience Role for comms Key message Channels
epe
. Subscrib L Rent ®s

C In & Near-Market Convertin-market category wﬁhfﬁ,ﬂTg Withe;ff,fm it T(TNTO @ 4
buyers audiences [ |¢

Convert Convert

() a7

Current owners Attract and Convert current owners Subscribe Lease Rent 7 Ve
with KINTO with KINTO with KINTO

Experience

Experience

Mocks up for use in digital channels are included in this toolkit

@ Strategic Approach
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MODEL MARKETING | LEASE B2B

DISPLAY BANNER AD
300x250 EXAMPLE

THE NEW
TOYOTA

When promoting KINTO leasing, make sure you are targeting a business audience.

@ Visual Examples




MODEL MARKETING | RENTB2C

DISPLAY BANNER AD
100x600 EXAMPLE

THE NEW EVERY | =
TOYOT aHOICE

@ Visual Examples



MODEL MARKETING | SUBSCRIBE B2C

DISPLAY BANNER AD
728x90 EXAMPLE

@ FLEXIBLE SUBSCRIPTION
WITH KINTO

& THE NEW TOYOTA C-HR

& EVERY CHOICE COUNTS

@ Visual Examples




MODEL MARKETING | SUBSCRIBE B2B

DISPLAY BANNER AD
728x90 EXAMPLE

®

Visual Examples

FIUERIE SIURSCIRIPTIOIN
FOR YOUR BUSINESS
WITH KINTO

THE NEW TOYOTA C-HR

EVERY CHOICE COUNTS




MODEL MARKETING | SUBSCRIBE B2B LCV

DISPLAY BANNER AD
300x250 EXAMPLE

FLEXIBLE -

Professmnal

@ Visual Examples




MODEL MARKETING | SUBSCRIBE B2C

DISPLAY BANNER AD
300x250 EXAMPLE

5 ’ | ——/;:‘1" : e
FLEXIBLESY »=— °— ~ : :
SUBSCRIPTION THE NEW DISCOVER
WITH KINTO TOYOTA BZ4X MORE
OOOOOO b a3¢ Tovora b 3¢ Tovora b 3¢

@ Visual Examples
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WHERE TO PROMOTE KINTO AND ITS SERVICES

®

Customer journey

INMODEL MARKETING
COMMUNICATIONS:

Promote live KINTO services visibly
throughout the new Toyota model
research journey

Onthe carchapter

In KMI emails

At point of purchase /in
finance offer

INNON-MODEL
MARKETING
COMMUNICATIONS:

Promote live KINTO services to
encourage discovery throughout
Toyota owned channels

® Ona“discoverKINTO page”

® Inongoingnewsletters

48



MODEL MARKETING | CAR CHAPTER

CAR CHAPTER (HERO CARDS)

. Finance Offers

b AllNew Toyota CHR
F REQUEST A BROCHURE

|
e & o == -
2 o
[ SUBSCRIBE - I = G
[ OR RENT KiNTO [ |
’ t
@ M
¥
| STYLING THAT DARES TO BE BIFFERENT ’ y

B

SUBSCRIBE —= . &N
ORRENT KiNTO "!\Vi 7 2 B s

HYBRID

@ Visual Examples



@
MODEL MARKETING | EMAIL EVERY CHOICE COUNTS.

EMAIL (HERO)

SUBSCRIBE WITH KINTO
199€ e € Lorem ipsum dolor
ot o 1 9 9 Enim praesent elementum facilisis leo vel
fringilla. Lobortis mattis aliquam faucibus
/MONTH purus in massa.

Hello [Firstname],

Lorer dolor sit amet.

Hero KINTO offer promotedin a
standalone module

Lease with KINTO

KINTO logo used in heroimage

Ut enim ad minim veniam, quis
nostrud exercitation ullamco
laboris nisi ut aliquip ex ea
commodo consequat. Duis
aute irure dolor in reprehend
in voluptate velit esse cillum
dolore eu fugiat nulla pariatur.

Specific product details pulled outin
sub module.

@ Visual Examples




MODEL MARKETING | CAR CHAPTER

CAR CHAPTER (FINANCE OFFERS)

@ tewvences Oftsty UsedCos  Sening & Owners

Hybrid &Electric  Fleet&Business  Finance & Insurance  Discover Toyota

Findyour cesler

ZAccount O Help Centre

Finance offers

Discover our latest finance offers for the Toyota C-HR

All-New Toyota C-HR

Available to lease, subscribe or rent with KINTO
Lorem ipsum dolor sit amet, consectetur adipiscing est.

Lorem ipsum dolor sit amet, consectetur adipiscing est.

cover

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent
bibendum eleifend magna, vel rutrum nisl du

@ Visual Examples

All-New Toyota C-HR

All-New Toyota C-HR
e to buy onlin vailable to lease, subscribe or
Lorem ipsum dolor it amet, consectetur adipiscing est Lorem ipsum olor it ame, consectetur adipiscing est

Lorem ipsum dolor sit amet, consectetur adipiscing est. Lorem ipsum dolor sit amet, consectetur adipiscing est

51



NON-MODEL MARKETING | WEBPAGE

DISCOVER KINTO WEBPAGE

@ Visual Examples

52



NON-MODEL MARKETING | NEWSLETTER

NEWSLETTERS

@ Visual Examples

®

A NEW WAY TO ACCESS
A TOYOTA WITH KINTO

LOREM IPSUM DOLOR SIT AMET

Hello [Firstname],

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Pellentesque nec ante a odio nulla.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec
tristique, orci eget placerat sagittis, dolor risus scelerisque sapien,
sit amet hendrerit dolor nunc vel augue. Vivamus ornare augue vel

lacus tincidunt, a vulputate risus blandit. Sed egestas lectus vitae
lorem ultricies, at consectetur lectus varius.

Nullam ac euismod magna. Aenean sollicitudin vivamus.

Lorem Ipsum

Lorem ipsum sit

Lorem ipsum dolor sit amet,
consectetur adipiscing elit
Ut feugiat vestibulum leo, at
eleifend urna luctus sit amet
Pellentesque molestie
magna sit amet felis tempus,
vel fusce.

Lorem ipsum orci >

53



® ‘
THANK YO

For more information,
please contact

Laura Merchan (T&P)
laura.merchan@theandpartnership.com

Lara Sustar Smid (KINTO)
lara.sustar.smid@toyota-europe.com

Emanuela Felici (TME)
emanuela.felici@toyota-europe.com



mailto:email@theandpartnership.com

